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Facebook really is the
‘big daddy’ of social
networking sites.

For some perspective; Facebook
as over 2.3 BILLION active users.
Instagram (which is owned by
Facebook!) barely scratched 1
billion and Twitter, Linkedln and
Pinterest COMBINED only just
reach 700 million!

There is no larger pool of your
prospective clients anywhere on
the planet.

But not only is Facebook leading
the way in terms of user numbers...
It's also the single most prevalent
harvester of data in the world too!

Facebook tracks every single little
thing you do on the platform.

The words you write in your posts.
The images you upload. The friends
you interact with. The videos you
watch. The posts you Like. The
posts you scroll past. The posts
you slow down your scrolling to
skim read but then speed up again
because it didn't catch your full
attention... the list really does go on
(a lot!).
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What happens to?
allthisdata?

Facebook's ridiculously clever
artificial intelligence analyses every
little bit of data it gets fed and

that no other platform would know
- then it lets us as advertisers target
our ads based on this information. ‘
So yes, you can target your ads by
people’s location and age.
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Tel: 01256 213121
Email: mikeglynn@mgretailconsulting.co.uk
Web: www.mgretailconsulting.co.uk

nearby, commute to work and
have a high household income.
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